More than half Asian homes with TV subscribe to pay-TV

Bien Perez

More than half of Asian households
with atelevision sethave pay-TV con-
nections, putting the industry on
track to earn US$30 billion this year,
an industry association survey says.
But piracyremains a big problem,
and will cost providers more than
US$2 billion, a second survey shows.
The first survey, by the Cable &
Satellite Broadcasting Association of
Asia (Casbaa), found nearly 363 mil-
lion homes in 15 Asian economies
had pay-TV connections. That com-
pares with 121 million pay-TV con-
nections in North America. (The
- combined population of the Asian
countries, 3.46 billion, is nearly eight
times the North American popula-
tion 0f453 million.)
“Asia now leads the world in mul-
ti-channel TV connections, with
growth expected to accelerate,” Cas-

baa chief executive Simon Twiston
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Davies said. South Korea and Taiwan
have the highest pay-TV penetration
rates in the region, at 99 per cent and
94 per cent, respectively. The indus-
try laggards, by comparison, include
the Philippines, with a 15 per cent
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pay-TV penetration rate, and Indo-
nesia, with 3 per cent.

Casbaa said growth in the indus-
try was being driven by China and In-
dia, where pay-TV penetration is, res-
pectively, 48 per centand 75 per cent.

The mainland, the world’s largest
TV market, is estimated to have
around 378 million TVhouseholds, of
which more than 180 million have ca-
ble connections, accordingto Casbaa
estimates.

International channels are grant-
ed full landing rights only in Guang-
dong province but only in selected
hotels and foreign residential com-
munities. Blocks of foreign TV pro-
gramming are distributed viadomes-
ticchannels, which can deliver strong
audience figures.

According to CTR Media Intelli-
gence, TV advertising spending on
the mainland reached US$40.4 bil-
lion in the first half this year, helped
by momentum generated by this
year’s soccer World Cup. ;

That marked 20 per cent year-on-
year growth, which is the highest the
market has recorded in four years.

“With the lion’s share of the high
net worth audience, pay TV is also

more attractive than ever to adver-
tisers and investors,” Twiston Davies
said. '
John Medeiros, deputy chiefexec-
utive at Casbaa, said a separate sur-
vey conducted by the group with
Standard Chartered Bank found that
the total cost of pay-TV piracy across
the region would hit US$2.09 billion
this year compared with US$1.94 bil-
lion last year.
_ While governments and the in-
dustry must together build up their
anti-piracy efforts, adoption by ser-
vice providers of more stringent se-
curity technologies had helped miti-
gate the problem in certain markets.
In Hong Kong, for example, Cable
TV’s new encryption system and set-

* top boxes have effectively stopped

theft of its pay-TV signal.

“We have seen a dramatic fall in
revenue leakage in Hong Kong to
US$1.09 million the past year,” Twis-
ton Davies said.
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